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Effective January 1, 1978, McNeil 
Laboratories, Inc. will be reorganized 
into two independent operating com- 
panies for prescription and over-the- 
counter drug products. The companies 
will be McNeil Laboratories, a phar- 
maceutical company focusing its ef- 
forts on research and development and 
marketing of prescription drugs, and a 
new McNeil Consumer Products 
Company, with responsibility for 
Tylenol® and other OTC proprietary 
drug products. The reorganization is a 
result of rapid growth for McNeil pre- 
scription products and Tylenol® OTC 
sales. Ronald J. Brenner, Ph.D., 
executive vice-president of McNeil, 
will be president of McNeil 
Laboratories; Wayne K. Nelson, 
vice-president and general manager of 
the Consumer Products division, will 
be president of McNeil Consumer 
Products Company. John H. Kip, 
president of McNeil, will move up to 
chairman of both new operating com- 
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Brenner Nelson 


SALES/ACCOUNT EXECUTIVE 


We are seeking an aggressive, highly 
self-motivated individual to develop 
promotional mail programs and sell a 
full line of direct mail services to 
pharmaceutical manufacturers. You 
will be handling one of the fastest 
growing promotional vehicles in our 
industry. 

Experience selling to pharmaceutical 
manufacturers and advertising agencies 
preferred, but not mandatory. We 
offer an excellent compensation 
package with outstanding growth 
potential. 

Please submit resume in confidence 
to: Box 118, Medical Marketing & 
Media, 1074 Hope Street, Stamford, 
Connecticut 06907. 
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Kip Sosman 


panies. Formation of the new com- 
pany is designed to further build the 
OTC segment of overall business and 
recognizes that there are major differ- 
ences required in marketing and 
promotion of OTC and prescription 
products. Tylenol® achieved the 
number one position in both dollar 
volume and unit sales for OTC 
analgesics in mid-1976 and has been 
increasing its share lead ever since. 
Other OTC products include 
Cotylenol® cold formula tablets and 
liquid, and Sine-Aid® tablets for sinus 
headache. McNeil Laboratories, a 
Johnson & Johnson affiliate company, 
has also established a new Critikon 
division to market the /nnovar® fam- 
ily of anesthesia products and blood 
gas monitoring devices. 
* 

Herbert Sosman has joined Carter- 
Wallace, Inc. as president of both the 
Wallace Laboratories and Wampole 
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